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Reading Comprehension 
 
Read the definitions of the word ‘‘brand” below and the following text. 
 
brand /brænd/ n. 
 
1. a particular product or a characteristics    
     that serves to identify a particular    
      product. 

 
 
2. a trade name or trademark 
  

 
 

 
3. an identifying mark made,  usually by 
    burning, on the skin of animals or 
    (formerly) slaves or  criminals. 
 

 
4. an iron heated and used for    
    branding animals. 



 

 

 
1. to label, burn or  
    mark  with a brand. 
2. to place indelibly in 
    the memory. 

BRANDS 

 
Images like McDonald’s golden arches and the Nike swoosh are ever-

present, but they are not just advertising images. Multinationals are selling a 
desirable way of life. The aim of branding is to turn the whole world into loyal 
customers. 

What is a brand name? 
A company’s brand name is 

the face it shows the world everyone 
who the company is, what it stands for 
and what customers get when buying its 
products or services. A good brand 
name goes along with a slogan and a 
symbol (logo). 
What makes a good brand name? 
An effective brand name must be clear, 
simple and unique. It will differentiate a 
company from its competitors, define 
its identity and create brand awareness. 
There are no clear specifications, but if 
the customer sees or hears a brand name 
and thinks of a particular company – 
and more important is enticed to buy its 
product – this company has succeeded 
in choosing a good brand name. 

 
From BROAD WAYS 



 

 

Activity 1: 
Why is a good image essential for a company? 
....................................................................................................................
....................................................................................................................
.......................... 
 

Activity 2: 
        Match the words in A with their definitions in B 

 
A B 

 
1. multinational 
 

 
a)- producing a striking impression 
 

2. aim 
 

b)- tempt, attract by offering a reward 

3. customer c)- a catchy advertising phrase or word 

4. entice d)- intention, purpose 

5. effective. e)- purchaser, person who purchases     
     regularly from a particular shop. 

6. slogan/logo f)- company operating in several countries 
 

1. ......... 2. ......... 3. ......... 4. ......... 5. ........ 6. ........ 
 
Activity 3: 

Can you match each paragraph with its main idea? 
 

a)- A brand name defines a company.           ................ 
 
b)- Companies sell messages to attract a large number of       
      buyers.                                                               ................ 
 
c)- The characteristics of a good brand name.     ................ 
 
Activity 4: 

What do the underlined words in the text refer to? 
 

... the face it shows ...                        .................................  

... a company from its competitors    ................................. 
 
 

 



 

 

Pronunciation 
 

Spelling: - The ending –ING 
 
When we use this ending, there are sometimes changes in spelling. 
 

♦ -Y does not change before ING 
bury  burying   try  trying 

  
♦ When a verb ends in IE, IE changes to Y before ING. 

die  dying              lie  lying 
 

♦ When a verb ends in E, we leave out E     before ING. 
dance  dancing  smoke  smoking 

Except:  
Verbs ending in –ee: see  seeing 

           be   being 
 

♦ When a verb or an adjectve ends in consonant-vowel-consonant, we 
double the final consonant. 
Stop  stopping   rob  robbing 

 
♦ If a word has more than one syllable, we double the final consonant 

if the final syllable is stressed. 
prefer  preferring regret  regretting 

 
♦ If the final syllable is NOT stressed, we do not double the final 

consonant. 
develop  developing  
  remember   remembering 
 

♦ If a word ends in 2 consonants, we do not double the final 
consonant. 
bark  barking  build  building 
 

♦ If there are 2 vowels before the last consonant, we do not double it. 
cook  cooking   bleed  bleeding 

 
♦ If a word ends in Y or W, we do not double the last consonant. 

grow  growing  play  playing  
 



 

 

Activity 1: 
 

Do you double or not the last consonant if you add ING? 
 

agree ............... act ............... plan ............... 

ban ............... list ............... injury ............... 

attract ............... set ............... use ............... 

bet ............... forbid ............... tie ............... 

type ............... Contact ............... star ............... 

seek ............... trap ............... carry ............... 
 
Activity 2: 

       Add ING to the words in brackets. Mind the    
       spelling. 
 
There has been a (grow) .............................  appeal to death (defy) 

........................... danger sports recently. 
Today holidaymakers have a huge 

variety of destinations and experiences to 
choose.Travel agents are (offer) .......... a wide 
range from white-water (raft) ......... on 
Africa`s Zambezi river, to (climb) ................ 
some of the highest mountains, from scuba 
(dive) ................ in the  

 
Pacific to wind (surf) 
................... or water (ski) 
............. off the most famous 

beaches. 
Some people are (turn) .................. to what are known as extreme 
sports, like parachute (jump) .................... from high cliffs or 
sky (surf) .................... 

 Even in cities, you can throw yourself off high towers 
with an elastic cord attached to your ankle, in an activity known as 
bungee (jump) ......................... 
 



 

 

Activity 3:  
  Write the name of the apropriate sport under    
        each picture: 

 
 

 
 
1. .......................   
 
 
 

 
 
 
2. .................................... 

 
 

 
 
 
 
3. ............................. 

 
 
 

 
 

  
 
 4. ................... 

   
 



 

 

 
 
 
 
 
            5. ............................. 

 
 
 

 
 
 
 
6. ......................... 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

Word Building 
 

We use the suffixes -er or -or to mean one who does something. 
 
Activity 1: 

Add the right suffix 
 

Direct...... tail...... conduct...... 

manage...... competit...... orat...... 

race...... trait...... profess...... 

sail...... golf...... interpret...... 
 
Activity 2 : 

Choose from the list above and give the name of the man 
who 

1. sells the ticket on the bus. ........................... 
 

2. gives the meaning of something 
    said or written in another language. 

........................... 
 

3. betrays a friend, is disloyal to a    
    cause,to his country. 

........................... 
 

4. makes speeches ........................... 
 

5. works on a ship ........................... 
 

6. makes clothes ........................... 

 
 



 

 

Grammar 
 

1- The Simple Present 
 

     Look at these sentences 
 

A brand name tells everyone who the company is, what it stands for 

and what customers get when buying its products or services. A good brand 

name goes along with a slogan . 

 
KEEP IN MIND 
 
The present simple is used to express habitual actions,   
natural and scientific laws and simple facts. 
 
Regular and irregular verbs form the simple present tense with ‘s’   ( or ‘es’ ) in 
the third singular person ( He, She, It ). 
 
We use do/does (not) + infinitive for negatives and questions 
 
    e.g.: A brand name goes along with a slogan. 
           Does it go along with a song? 
 
           It does not go along with a song. 
 
Activity 1: 

Complete these questions and their answers: 
 
1. ....... Nike support political parties? 
- No, it doesn’t, but it ........... athlets. 

 
 
 
 
 
2. .............  the brand name Nike  
   ……….. the founder`s name? 
    - No, it ............., but it refers to    
      The Greek goddess of victory.  



 

 

3. ........... Nike companies    
    ................. their workers  
   good wages? 
- No,  ...................., but  
   they offer them very low  
   wages. 
 
 
 
 

 
 
                                  4. .............  Labour activists    

    .................... the brand name    
    with human rights? 
   - No, they  .....................,    
     but they associate it with slave    
    labour. 
 
 
 

 
Activity 2:  

Put the verbs in brackets in the correct form: 
 
 
(you/know) ............... R S P C A? 
The R S P C A (be) .... the  
oldest animal welfare organization. 

 

We (work) ................  to promote 
kindness and to  prevent cruelty to animals 
throughout England and Wales.  

Every year we (find) ......... new homes 
for about 80,000 animals, we (treat) ........... over 
200,000 sick animals and we (investigate) 
.................... over 
100,000 complaints of cruelty.  

 
 



 

 

 
We also (work)  

............... for the welfare of 
 animals in the wild.  

 
 

We (be) ......   the world experts at 
cleaning birds that have been damaged in oil spills. 

 
 

 
We (not approve) of 
......... experiments 
 that cause pain and 
suffering to animals 
 used in research laboratories.  
Our organization (not receive) ......... any  
aid from the government. Please 
 give generously. 

 
2. Countable and uncountable nouns 
 

a)- Countable nouns are things that can be counted. 
 

 They have a plural form 
 They can be used with a / an 

 
     e.g.: a poster          posters 
            an elephant    elephants 
            a  product        products 
            a  child            children 
 
 Before a countable noun, we can also use some, many, a few of... 
 
    e.g.: Some consumers take part in a survey. 
            Many suggestions have been made. 
           A few people attended the meeting. 
  
 * Remember to use a / an for jobs. 
     e.g.: He works as a shop assistant in a store. 
             Do you work? Yes, I am an electrician.  



 

 

 

b)- Uncountable nouns are things that cannot be counted. 
 

 They have no plural form 
 They cannot be used with a / an 

 
 e.g.:  I love listening to music. 
          Paper is made from wood.  
Activity 3: 

Countable or uncountable? 
Classify these nouns in the table below. 

 
consumption – programme – organization – work – wool – market – mankind – 
product – crop – urgency – game – card – advertising – resource – oil – tool – 
gold – pile – means – happiness – justice 
 

Countable Uncountable 
 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

…………………… 

Activity 4: 
Sometimes uncountable and countable have similar 
meanings.  
Can you put these words in pairs (one countable, one 
uncountable) to complete the table below? 

 



 

 

advertisement  -  baggage  -  coin  -  table  -  bread  -  flat -  publicity  -  
loaf  -  traffic  -    suitcase  -  work furniture  -  money  -  job  -  

accommodation  -  cars  - 
 

Countable Uncountable 

e.g.:  job 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

     work 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

………………………… 

 

 
Activity 5:  
       
      Use a/an before countable nouns and ø beforeuncountable nouns. 

1. People in the South of Algeria drink ...... tea rather than    

     .... coffee. 

 
2. I sent ..... a letter two months ago but didn`t get .....  

     answer. 

 
3. Can I ask you ….. question? 

 
4. An officer has …..  authority over the soldiers. 
 

5. ….. diabetes is ….. disease in which ….. sugar and .....  

   starchy   foods cannot be properly absorbed. 
 

6. He spoke for ….. hour without ….. note. 

 

 



 

 

WRITING 
Activity 1: Test your brand ability 

                        Can you match each of these famous   
                           slogans with a brand name? 
 

 
 
1. Have you ever had a bad time    
    in……………………? 

a. APPLE 

 
 

 
 
 
2.  It’s the real thing.  

b. M & M`s 

 
 
 
3. It melts in your mouth- not in    
    your hand!” 

c.KODAK  

 
 
4. The power to be your best. 
 

d.KELLOG  
 

 
5. The best to you each    
    Morning. 

e-LEVI`S       

                    
 
1.f 2. ... 3. ... 4. ... 5. ... 
 
       Activity 2:  
    Do you generally buy products with brand names on them? Why or why not? 
……………………………………………………………… 
……………………………………………………………… 

……………………………………………………………… 
 


